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* The data compares the visits of new visitors and regular visitors on the same date

comparing the years 2019 and 2020

9,7%8

10,3%

307.405 USUARIOS

35.199 USUARIOS



(129) JANUARY-FEBRUARY

(130) MARCH-APRIL

(131) MAY-JUNY

(132) JULY-AUGUST

(133) SEPTEMBER-OCTOBER

(134) NOVEMBER-DECEMBER

*The topics and specials are not ordered by issue, they will be 
covered according to the progress of the industry and the current 
situation.

Bimonthly magazines, with a total of 
6 editions

TEMÁTICAS A TRATAR DURANTE LAS PRÓXIMAS 
EDICIONES Y GRANDES ESPECIALES*

• Artificial Intelligence: The most emotional automatic sale

The warmest service that touches the user's heart;end-
consumer loyalty.

• New workspaces: pleasant meeting points.

The new conception of hotels and restaurants as work areas.

• Coffee and water; hot and cold: more than 70% of the 
vending business.

• Micromarkets and coffee corners: an indispensable service 
in the operator'sthe operator's offer. 

• Service Stations: 

A window to the great European spaces; the new Premium self-
service areas.

• Operator ranking

Figures for 2021 and the balance of the year
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+2 .4 0 0
C O NTA CT S

+1 .69 0
FO L LOW E R S

+2 .9 8 0
FO L LOW E R S



HOSTELVENDING

TEAM:

EQUIPO REDACCIÓN

MARTA RONDA

REDACCION@HIPALA.ES

DIRECCIÓN Y 

MARKETING

ÁLVARO DE LAGUNO

ALVARO@HIPALA.ES

PATRICIA DE LAGUNO 

INFO@HIPALA.ES

CRISTINA HIJANO 

MARKETING@HIPALA.ES
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